


The Army Is Transforming - Be Part of What Comes Next
The U.S. Army is undergoing its most sweeping it, acquisition, and 
modernization overhaul in decades. With the consolidation of 12 peos into six 
new portfolio acquisition executives (paes), a shift to the warfighting acquisition 
system (was), and accelerated reforms in cloud, cyber, data, enterprise it, and 
commercial procurement, the way the army buys and fields technology is 
changing fast.

For industry, this represents a rare window to gain clarity, build relationships, 
and position solutions directly against the Army’s future needs.

Why Attend
1. Understand the New Acquisition Structure

The purpose of attending ABID 2026 is to gain a comprehensive, real-time 
understanding of the Department’s rapidly evolving acquisition modernization 
efforts, the demand signals driving them, and how industry must adapt to 
accelerate capability delivery for the Warfighter.

2. Learn How WAS Changes Everything

The new Warfighting Acquisition System dramatically accelerates:
•	Requirements approval
•	Funding flexibility
•	Commercial technology adoption
•	Modular, iterative development
•	Speed to capability delivery
•	Hear directly from DoD leaders executing these reforms 

3. Stay Ahead of Emerging IT, Cyber & Enterprise Priorities

Get briefed on shifts in:
•	Cloud modernization & data integration
•	Zero Trust & cybersecurity acceleration
•	Network transformation & transport upgrades
•	AI/ML governance
•	IT procurement reforms

AFCEA BELVOIR INDUSTRY DAYS



Why Sponsor
Position Your Brand at the Epicenter of Army Modernization

Sponsoring places your organization front‑and‑center with:
•	Portfolio Acquisition Executives (PAEs)
•	Army CIO leadership
•	PEO Enterprise
•	C3N / CPE C3N stakeholders
•	Requirements reform and WAS governance offices
•	Program managers, integrators, and acquisition decision‑makers
	

Visibility. Credibility. Access.

Showcase your technology, demonstrate alignment with the Army’s new pace
of modernization, and build relationships across the emerging acquisition
ecosystem.

Who Should Participate:

Companies delivering capability in:
•	Cybersecurity & Zero Trust
•	Cloud architecture & hosting
•	Networks & communications
•	AI/ML, data platforms & analytics
•	Enterprise IT & automation
•	C5ISR solutions
•	Modernization consulting & digital transformation

The Moment Is Now

Join AFCEA Belvoir Industry Days to understand the new structure, hear    
directly from decision‑makers, and ensure your organization is positioned
for the next decade of Army modernization.



AFCEA is a professional association that connects people, ideas and solutions 
globally.
  
We do that by developing networking and educational opportunities and 
providing them worldwide in an ethical manner. This enables military, 
government, industry and academia to align technology to meet the needs of 
those who serve in critical areas, which include defense, security, cyber and 
intelligence.   
 

The association includes individual members and corporate members, and 
AFCEA’s international regional chapter network helps members build networks, 
grow relationships and expand opportunities. AFCEA members and constituents 
include professionals in military, government, industry and academia.  

What is AFCEA 

Get Involved: 

Showcase your expertise to top government and military decision-makers. 

Contact us today to explore sponsorship packages and secure your presence 
at the event.

Be Part of the Conversation. Shape the Future. 
FOR SPONSORSHIP DETAILS CONTACT:

ABID@FederalTrainingPartnership.com 



• Assistant Secretary of the Army for Acquisition, 

   Logistics and Technology (ASA (ALT))	  

     ° DASA – Data, Engineering, and Software (DES)

• Deputy Chief of Staff (G-6)

• Army Chief Information Officer (CIO)

• PEO Enterprise

   ° PEO Leadership 

   ° Army Data and Analytics Platform (ARDAP)

   ° Army Data Platform (ADP)

   ° Enterprise Business Systems – Convergence (EBS-C)

   ° Defense Integrated Business Systems (DIBS)

   ° Global Combat Support Systems – Army (GCSS-A)

   ° General Funds Enterprise Business Systems (GFEBS)

   ° Logistics Modernization Program (LMP)

   ° Integrated Personnel and Pay System – Army (IPPS-A)

     ° Enterprise Services (ES)

     ° Computer Hardware, Enterprise Software and 

       Solutions (CHESS)

• PEO Command, Control, and Communications

   Tactical (PEO C3N)

     ° PEO C3N Leadership

     ° PM Integrated Enterprise Network (IEN)

	 Global Enterprise Network Modernization 

                Americas (GENM-A)

	 Global Enterprise Network Modernization

               OCONUS (GENM-O)

	 Wideband Enterprise Satellite (WESS)

     ° PM Tactical Network (TN)

	 Allied Information Technology (AIT)

	 Mission Network

	 Network Modernization

	 Unified Network Capabilities and Integration

•PEO Intelligence, Electronic Warfare and 

        Sensors (IEW&S)

• PEO IEW&S Leadership

	  PM Defensive Cyber Operations (DCO)

• PEO Simulation, Training, and           

        Instrumentation (PEO STRI) 

      ° PEO STRI Leadership

      ° PM Synthetic Environment (SE)

      ° PM Cyber, Test and Training (CT2)

      ° PL Enterprise Transformation and 

         Integration (ETI)

• PEO Solider 

• Army Contracting Command (ACC) 

      ° ACC Aberdeen Proving Grounds (ACC APG)

      ° ACC – Rock Island (ACC RI)

• Army Cyber Command (ARCYBER)

• Army Intelligence and Security 

   Command (INSCOM)

• Network Enterprise Technology 

   Command (NETCOM)

• National Guard Bureau (NGB)

      ° Army National Guard (ARNG)

      ° Air National Guard (ANG)

• US Army Corps of Engineers (USACE)

• Defense Information Systems 

   Agency (DISA)

• Defense Contract Audit Agency (DCAA)

• Defense Contract Management 

   Agency (DCMA)

• Defense Logistics Agency (DLA)

•	Defense Software Coalition

•	Defense Counterintelligence and Security 

Agency

• Defense Threat Reduction 

   Agency (DTRA)

• NASA 

      ° Solutions for Enterprise-Wide Procurement 

       (SEWP VI)

Companies at the forefront of technology and innovation are invited to exhibit, 
particularly those offering products that support critical programs listed below.



5 Star 
$12,500 

4 Star  
$7,000 

3 Star 
$4,995 

2 Star 
$3,995 

1 Star 
$2,995 

EXHIBIT/BOOTH SPACE

Exhibit/Booth Size 10 x 8 10 x 8 TABLE TOP TABLE TOP TABLE TOP

Premium Location closest to general session * * *

Premium Location * * * *

Logo on floor plan * * *

PRE-EVENT MARKETING

Rotating Logo on event home page * *

Logo on the Sponsors page of the event website * * * * *

Company name and/or logo included on attendee 
promotional/update emails * *

Rotating Logo in Conference App * *

ON-SITE MARKETING & INCLUSIONS 

Ad in conference program Full Page Half Page

Company logo in the program next to listing * * * *

Company description in the digital program & app Up to 100 
words

Up to 80 
words

Up to 80 
words

Up to 60 
words

Up to 40 
words

Logo on Entrance Unit to the Exhibit Hall 5 Star Level 4 Star Level 3 Star Level

Logo on sponsor signage at the event 5 Star Level 4 Star Level 3 Star Level 2 Star Level

Push notification on event app 1 

Lead retrieval license * * * * *

Number of event badges 4 3 3 2 2

Tickets to the VIP reception 4 2

Company logo on pre-session slideshow playing 
before General Sessions 5 Star Level 4 Star Level 3 Star Level 2 Star Level

Speaking session in Innovation Track 30 Minutes

A one-page company profile sheet included in the 
conference bag *

POST-SHOW MARKETING

Company name and/or logo included on attendee 
survey email *

Opt-in Attendee List * * * * *

EXHIBIT OPPORTUNITIES



LUNCH  
SPONSOR 
$10,000

TUESDAY 
WELCOME 
RECEPTION 
SPONSOR 

$8,000

BREAKFAST OR 
BREAK  

SPONSOR 
$5,000

PRE-EVENT MARKETING

Logo on the Sponsors page of the event website * * *

Rotating Logo in Conference App * * *

Company name and/or logo included on attendee 
promotional/update emails * * *

ON-SITE MARKETING & INCLUSIONS 

Branding Opportunities 
Introduce Lunch 

Keynote |  
Table Signs

Napkins & 100 
Drink Tickets Coffee to go cups

Ad in conference program Full Page Full Page 1/2 Page

Company logo in the program next to listing * * *

Logo on sponsor signage at the event During Lunch At Reception During Break

Attendee Passes 3 3 3

Tickets to the VIP reception 2 2

Company logo on pre-session slideshow playing before 
General Sessions * * *

Number Available 2 Available 
Each Day 1 Available 2 Available

SPONSORSHIP
    OPPORTUNITIES



REGISTRATION 
SPONSOR 

$8,500

CONFERENCE  
BAG 

$7,500

LANYARD 
$7,500

NOTEBOOK 
$6,500

WIFI 
$7,500

PRE-EVENT MARKETING

Logo on the Sponsors page of the 
event website * * * * *

Rotating Logo in Conference App * * * * *

Company name and/or logo included on 
attendee promotional/update emails * * * * *

ON-SITE MARKETING & INCLUSIONS 

Ad in conference program 1/2 Page 1/2 Page 1/2 Page 1/2 Page Recognition in 
program

Company logo in the program next to 
listing * * * * *

Logo on sponsor signage at the event At Checkin Sponsor Poster Sponsor 
Poster

Sponsor 
Poster Sponsor Poster

Attendee Passes 2 2 2 2 2

Logo on specific item
Attendee 

registration 
page

Bag Lanyard Notebook Wifi Landing 
Page

Company logo on pre-session slideshow 
playing before General Sessions * * * * *

Extra Item *See below
Company 

literature placed 
in bag

Pick the WiFi 
Password & Logo 
on Splash Page

Number Available 1 Available 3 Available 1 Available 2 Available 1 Available

*Registration Sponsorship - Deliverables: Company profile in attendee confirmation email, company literature
  distributed at registration, company provided banner stand located at registraiton, 



TUMBLER 
SPONSOR 

$7,000

MOBILE APP 
$6,000

KEYNOTE HOST 
$4,000

SESSION 
SPONSOR 

$2,500

PRE-EVENT MARKETING

Logo on the Sponsors page of the event 
website * * * *

Rotating Logo in Conference App * *

ON-SITE MARKETING & INCLUSIONS 

Ad in conference program 1/2 Page Recognition in 
program

Company logo in the program next to listing * * *

Logo on sponsor signage at the event Sponsor Poster Sponsor Poster Outside of Session 
Room

Outside of Session 
Room

Attendee Passes 2 2 1

Logo on specific item Tumbler App splash screen On Agenda On Agenda

Company logo on pre-session slideshow 
playing before General Sessions * * * *

App push notifications 1 per day 1

Extra Item Introduction of a 
Keynote speaker

Introduction of 
session speaker

Number Available 2 Available 1 Available 4 Available 1 (p/Session)




